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5.  COMMITMENT 

After some reflection, I’ve decided against launching 
into a lengthy diatribe about the importance of 
committing to your goals and not allowing distractions 
to interrupt your focus. 

I’d be wasting my time. 

If you’re determined to make your business a success 
and you’re committed, one-hundred percent, to 
studying, learning and applying this course material, 
then all I have to do is remind you not to be distracted 
by the other training products and business 
opportunities that are launched and promoted in the 
IM industry every single month. 

Carry this course through to its conclusion FIRST and 
make use of everything you learn in this course FIRST 
before you even consider looking at anything else. 

If you are truly naïve enough to believe that you can 
make a success of this - or any other aspect of online 
business - by offering a casual effort, or by jumping 
from one opportunity to the next, then writing pages 
and pages on the matter isn’t going to change your 
mind. 

Anything worthwhile that comes along will still be 
there when you finish – so put on your blinkers now 
and be prepared to commit your physical and mental 
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efforts on what’s about to follow. 

The destination is voluminous traffic, targeted leads 
and reliable income, but there’s nothing wrong with 
enjoying the journey along the way. 

Complete the Book One Quiz 
before moving on to Book Two. 

 


